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However chief marketing officer at mobile marketing and advertising provider, warns that â€• brands should actively
seek to understand consumer preferences for .

The trend will actually be not towards smaller phones but towards phones with better capability and larger
screens Karjaluoto et al. The general demographic profile of the respondents reveals that both males and
females were the respondents of the study. Das, D. Keller, K. Karjaluoto, H. Marketers need to consider and
prioritize these three main factors, especially when targeting the younger consumers. Table 3: Educational
level illustration not visible in this excerpt The educational level of the respondents includes  This was the
main reason for Nokia to not only be one of the largest but also the most important companies in Finland.
International Journal of Marketing Studies, 5 6 , p Descriptive statistics; mean and standard deviation are used
to identify the factors those are affecting the mobile brand preference. Ten years later, Samsung grew to be the
world's largest manufacturer of liquid-crystal display panels. Saif, N. Rumour has it that Nokia was offered to
the Swedish telecom company Ericsson during this time which was refused Due to this Nokia increased its
sale of GSM phones that was enormous. In , it built its first liquid-crystal display screen. The question is also
whether consumers in turn care about long-term relationships or whether they instead are based on the price or
other factors? Before the corporate name change to LG, household products were sold under the brand name
of Lucky, while electronic products were sold under the brand name of GoldStar. Dziwornu, R. Table 1:
Gender illustration not visible in this excerpt Table 2: Income distribution illustration not visible in this
excerpt The income distribution of the respondents includes  It is also the leader in many domestic industries,
such as the financial, chemical, retail and entertainment industries. Table Summary illustration not visible in
this excerpt According to the analysis shown in the table, brand choice is strongly influenced by the Price,
Stylish Appearance and Quality Aspects of the mobile brand Mean 4. Price and properties were regarded as
the most important motives affecting the decision to purchase current mobile phone model among the
respondents as displayed Karjaluoto et al. Data Analysis and Presentation As the study focuses on determining
the brand choice factors of students, the research data were collected from the students within the universities
and territory Institutes Island wide. The consumers are aware that new technologies reduce in price over time.
Many studies found the factors in different countries all over the world, but in Sri Lankan context studies are
very rare in this regard even though as the mobile phone market is an emerging trend in Sri Lanka.
Telecommunications Policy, 31 10 ,  Third-party product review and firm marketing strategy. Various
promotional tools like advertising, word-of mouth, publicity, sales promotion etc. Its solutions include
business-optimized mobile devices for end users, a portfolio of Internet portfolio network perimeter security
gateways, and mobile connectivity offerings. Brands that assume consumers' needs has the potential to bring
positive preferences and attitudes lead to frequent purchases and long-term relationships between businesses
and consumers. The mean value is calculated in each variables, then mean of variable compared to each other
variable to find out most important factor which impact on mobile brand preference. The operating profit of
the company was E5, million during fiscal year , an increase of  In case of mobile, for youths, price can be a
key factor of attraction. This paper is analyzing what are the factors affecting brand preference of mobile
phones. The Samsung brand is the best known South Korean brand in the world and in , Samsung overtook
Japanese rival Sony as the world's leading consumer electronics brand and became part of the top twenty
global brands overall. In , LG took its first dive into the solar-panel manufacturing pool, as it announced a
preliminary deal to form a joint venture with Conergy. These questionnaires used for analyzing to find out the
factors which are affecting mobile brand choice when purchasing a mobile phone. Nokia Corporation is based
in Espoo, Finland. Mobile phone choice is based on personal feelings, opinions and tastes subjective choice ,
there are also some other general factors which appear to have an influence on choice Karjaluoto et al.


