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Introduction. Nowadays. China is sing a rapid economic growing. By following the terminal of the 11th National People's
Congress of People's Republic of China.

As the leader in this industry, PepsiCo knows how critical role information technology plays in its success.
Besides, several export processing zone are allocated to foreign investors and business trying to exploit the
ready market. Research and Development will also try to add local herbal products to add more energy to the
drink and give a local flavor to the product. How to cite this page Choose cite format:. When the economy is
characterized by high inflation, a series of special pricing tactics are often necessary. China has extensive road
transport network, sea transport network, and a modernized air freight system. As mentioned. China is
stressing to develop seven new strategic industries with the release of the Twelfth Five-Year Program. The key
areas of technologies where most of the patents filed are Packaging, Vending Equipment, Fountain
Equipment, Water Treatment and alternative refrigeration technologies. Education and healthcare are very
affordable due to subsidies by the government. Case Study: China was written and submitted by user Bryant
B. Social and Cultural Environment Culture is an acquired compliment of a long interactive process.
According to Kotler and Keller , in the demographic environment, marketers must be aware of worldwide
population growth, changing mixes of age, ethnic composition, educational levels and the move to
micromarketing and away from mass marketing. The negotiation process in China, compared to Western
standards, will be very slow and deliberate. Despite the rugged terrain, China has favorable climate for
agriculture and is rich in mineral resources, forestry, tourism, and hydropower. As people in mainland China
go more educated and more environmental witting 8. Therefore, established companies may be in a better
position to compete those weak firms. For example, doing any business in China will require negotiation of
contracts, prices, and terms, etc. Due to Chinese culture, it is necessary that what they drink offers some
benefits to their health. Culture is an acquired compliment of a long interactive process. Louise E. Champway
is recommended to come in the China market through equity joint venture with a greatly financed or a
state-owned biomass energy company like the Everbright International  The company have had adapt to the
local economic environment in order to success. Lamb, Jr. It depends on period of time in which an individual
is exposed to the interactive process and level of internalization of the subculture. The population of China
stands at 1. It contribute to salvage the environment by taking at recycling all waste cooking oil in Hong Kong
and stem the tendency of re-using waste oil on the dinner tabular array. As fertility rate decreases and
longevity increases, those in the age bracket of 60 years and above are expected to form the majority in
workforce. For instant, the Chinese like hot, noncarbonated soft drinks with nature ingredients or herbs that
they believe are good to human health, in particular, they like hot teas. Competition generally determines the
profit margin. This action can better the company image by constructing assurance for client to devour our
merchandise. If the price is too high, consumers will spend their money on other goods.


